
W hi t M t lit A T it A th itWashington Metropolitan Area Transit Authority

Sexual Harassment 
Education Campaign



Background

• Collective Action for Safe Spaces testified before the DC• Collective Action for Safe Spaces testified before the DC 
City Council about harassment on Metro 

• Metro task force assembled to create action plan

• Reached out to advocacy groups to begin work on 
campaign

• Contacted MBTA to license their PSA campaign 



Three Phased Approach

• Phase One Web Portal and Email Creation and Launch• Phase One – Web Portal and Email Creation and Launch

• Phase Two – PSA Campaign in SystemPhase Two  PSA Campaign in System
– To be rolled out in phases throughout 2012

• Phase Three – Employee Training
– Tri-folds, Training Programs, Videos



Phase One

• Web Portal and Email LaunchWeb Portal and Email Launch

• Goals:Goals: 

– Create and raise awareness

– Develop tools for riders that could be implemented 
i di t limmediately



Web Portal



Campaign Launch

• Take ones created in 
house for distribution at 
Gallery Place Metro

• Coincided with Sexual 
Assault Awareness 
M thMonth

• Goal to let riders know 
about new reportingabout new reporting 
tools



Phase Two

PSA Campaign for Metro S stemPSA Campaign for Metro System

•Adapt MBTA campaign to fit Metro’s needs

•Launch PSA campaign in Metro system to raise awareness 
and encourage reportingand encourage reporting

•Three phase approach to ensure campaign stays fresh 



MBTA Campaign Posters



MBTA Campaign Posters



Phase Three 

Emplo ee TrainingEmployee Training
• Tri‐fold in development to be distributed

• Working with HR to design training program for staff.  Will 
include how to handle reports of harassment as well as expectedinclude how to handle reports of harassment as well as expected 
conduct of Metro employees

• Training video “Riders Speak Out”


